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WASHINGTON PARK

Explore Washington Park is a 501(c)3 non-profit dedicated
to connecting people with the culture, diversity, and wonder
of nature in Washington Park in Portland, Oregon.

Our mission is to provide an accessible, inclusive, and
cohesive experience for all who visit Portland’s destination
park. We are guided by the following principles:

e We are caretakers of the natural world.

* We eliminate barriers that exclude.

e We are stewards of exploration.

e We embody the nature of Portland.

e We are One Park—a community of destinations.

The organization was established in 2014 and is primarily
funded through Washington Park’s parking meter revenue
in partnership with Portland Parks & Recreation. 100%

of parking proceeds stay in the Park and make this

report possible.

2023 marks the 10th year of the annual intercept survey.
EWP has conducted it each year since developing the survey
in conjunction with Portland State University in 2014. To
facilitate data-comparison opportunities year-over-year,
the bulk of the survey questions have remained unchanged
since the first season. The survey is carried out throughout
the month of August. Its questions focus on revealing the
transportation-related decisions, behaviors, and attitudes
of visitors, and on collecting demographic information.

This year, EWP staff collected 1,274 visitor surveys in the
Park on Fridays and Saturdays in August, between 10 a.m.
and 3 p.m. Surveys were collected at high-traffic points at
the following five locations:

e Hoyt Arboretum

e Portland Japanese Garden

* International Rose Test Garden
* Oregon Zoo

* World Forestry Center

The methodology included the opportunity for participants
to scan a QR code and participate on their own device,
or a hand-held device provided by EWP staff.

Margin of error: A confidence interval calculated

for surveying instruments equaled +/- 2%. An interval

of +/- 1.5% was calculated for the two estimates found

in the results (Hoyt Arboretum and International Rose Test
Garden peak season attendance) by conducting modeling
that cross-referenced three distinct data sets.

In this report, “peak season” refers to June through August.
If there is any data that represents a different time period,
it will be labeled as such.
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Visitor Profiles
Who’s coming to the Park?

Destinations
Where are visitors going?

Transportation
How did they get here?

Trends
How are things changing?

Visitor Experience & Attitudes
How are we serving our visitors?
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Demographics

Visits from people of color increased 6% from 2022 —— American Indian / Alaska Native

. . . 0,
surveying to 2023. The largest increases were in . . 2%
] . ) . « v . Black / African American Other (please specify)
Hispanic, Native American and “other” categories. 2%/ 2%/

12th grade or less (no diploma)
Prefer not to answer 1%
Biracial / Multiracial 5% 8th grade or less

Native Hawaiian /
3% 17 Pacific Islander Associate's degree l_ 0%
0,
Prefer not to Identify o 1% 6%

49, High school
Groups w/ gradua;; or GED
Youth 7-17 ()

22%
Post-

I-:(s;;n Graduate
° 35%
Adults

Race & White /

college,

. [ ]
only Hi . . . Caucasian no degree Educatlon
b5 Ispanic / Ethn ICIty 66% 1%
m Children Latino
Q under 7 10%
= ] 25%
o Bachelor’s degree
E 35%
-
)
©
m -i i Non-binar
e Under $25,000 $25,000-$39,999 Prefer to 15;” identify snary _
> 5% 5% ° 0 Internoatlonal
Prefer not to Identify 6%
$40,000 l 4%,
$54,999

6%
Oregon &
Washington

14%
$55,000

$69,999 Over
10% $100,000

$85,000- I 43%
i ncome

7%

Male Female
or or

male- Gender female-

Portland
Metro
45%

identified identified
36% 55%

$70,000-
$84,999
10%

Prefer not
to Answer
16%
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Visitor Profiles

Visitor Profiles are demographic-centered groups and individuals utilized to understand behavior trends. In 2023, a number of data points are notable:

* Groups and individuals who report to be tourists staying overnight in the Portland Metro area increased more than 10% from 2022 survey numbers.

* A higher percentage of tourists visit the gardens (Portland Japanese Garden, International Rose Test Garden), whereas a higher percentage of local
and regional visitors visit south and central attractions (Oregon Zoo, World Forestry Center, Hoyt Arboretum).

* The majority of visitors in 2023 did not bring children to the park.

tor Profiles

isi

Vv

Adults & Children
(1+ adults & children)

38%

Most Visited Locations

Oregon Zoo

47%

Int’l Rose Test Garden

20%

Single Adults

10%

Most Visited Locations

Int’l Rose Test Garden

38%

Hoyt Arboretum

38%

Portland Japanese Garden

25%

Couples / Friends
(2+ adults / no kids)

53%

Most Visited Locations

Int’l Rose Test Garden

55%

Portland Japanese Garden

47%

Portland Metro*
Visitors

44%

Most Visited Locations

v

»
Oregon Zoo

489%o

Int’l Rose Test Garden

32%

* As defined by the US Census

Tourists Staying
Overnight

37%

Most Visited Venues

Int’l Rose Test Garden

60%

Portland Japanese Garden

549

2023 WASHINGTON PARK VISITOR SURVEY REPORT 7
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Visitor Behavior

Be with friends and family

See an exhibit

A specific event or activity

Tour out of town visitors

Sightseeing

Recreating

Be in nature

Discounted admission

Other

Primary Reason for Visiting

0%

5%

5%

5%

6%

7%

14%

16%

17%
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Tourist Behavior: Park Destination

Tourists Staying the Night in Portland:
Primary and Only Locations

World Forestry
Center
1%

Hoyt
Arboretum
10%

Int’l Rose
Test Garden
30%

Oregon Zoo
17%

Portland
Japanese Garden
33%

8%

Oregon
Zoo

Tourists Staying the Night in Portland:
Secondary Locations

55%

45%

36%

28%

8%
Portland Int’l Rose Hoyt World Other
Japanese Test Arboretum Forestry (walking
Garden Garden Center trails/art/
playground
etc.)

2023 WASHINGTON PARK VISITOR SURVEY REPORT 9



Tourist Behavior: Lodging

Lodging Location
Downtown o
Outside of Downtown
17%
(Hotel or Rental)
Other I 2%

Washington Park plays asignificant

role in tourists’ decisions to visit Portland. Of the overnight
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tourists we surveyed, 5 89/0 said the Park impacted

their decision to visit the city.

2023 WASHINGTON PARK VISITOR SURVEY REPORT 10




Destinations

o

itors going

Where are vis




Peak Season Attendance by Location

Total Peak Season Attendance: 907,917

5,231 161,501 139,602 183,240 418,343
n World Hoyt Portland Int’l Rose Oregon Zoo
- Forestry Arboretum Japanese Test Garden
(@) Center Garden
=)
(1]
c
)
(7))
)
0 Group Makeup
Groups with Children Adults Only Visitor Awareness of Park Destinations
Oregon Zoo 70% 30% Oregon Zoo 78%o
Portland o o Portland
Japanese Garden 22% 8% Japanese Garden %
Int’l Rose o Int’l Rose
Test Garden | 10 °° 82% Test Garden 62%
Hoyt Arboretum 22% 78% Hoyt Arboretum 49%,
World Forestr
Cente): 9% 91% World Forestry 36%

Center

2023 WASHINGTON PARK VISITOR SURVEY REPORT 12




Visitor Origins

Location of Origin Portland Metro OR / WA us International
Oregon Zoo 59% 26% 13% 2%
Portland
Japanese Garden 30% 10% 52% 9%
Int’l Rose o A 0 0
Test Garden 33% 9% 50% 8%
(7))
c
.2 Hoyt Arboretum 45% 7% 43% 5%
=)
(1]
= World Forestry 43% 38% 16%
) Center
" L
Q 3%
(]

2023 WASHINGTON PARK VISITOR SURVEY REPORT 13
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Visitor Origins

This year, California replaced Washington as the state
with the second most visitors to the Park. Many of
the states with higher levels of visitors to the Park are
also those states with high populations.

Regional Peak Season Attendees

OR 55.81%
. CA 9.34%
. WA 6.84%
.TX 3.91%
. NY 2.61%
.CO 1.85%
. FL 1.63%
AL 1.63%

O NG A WN
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Visitor Behavior

Oregon Zoo

Portland
Japanese Garden

Int’l Rose
Test Garden

Hoyt Arboretum

World Forestry
Center

How Frequently Do They Visit?

21%

55%

53%

47%

50%

First Visit

59%

Infrequently Frequently
33%
40%
34%
38%

20%

12%

7%

19%

13%

2023 WASHINGTON PARK VISITOR SURVEY REPORT 15



Visitor Behavior

This year, we asked three distinct questions about visitor behavior. We asked visitors if they were going to multiple locations or just one, and then gathered
primary and secondary location data. The International Rose Test Garden and Portland Japanese Garden were clearly linked as primary and secondary locations.

Of the people who visited two or more locations:

Visited Primary Locations Visited Secondary / Tertiary Locations

World Forestry
Center
1%

m 49%

c . Other

o 11% 41%
©

"‘-é Hovt Oregon Zoo

oy 25% 0

| e Arboretum 28%
.; 10% 23%

(7))

Q 15%

Q Int’l Rose

Test Garden 5%
21% Portland
Japanese Garden
32%
Oregon Portland Int’l Rose Hoyt World Other
Zoo Japanese Test Arboretum Forestry (walking
Garden Garden Center trails/art/
playground
etc.)

2023 WASHINGTON PARK VISITOR SURVEY REPORT 16
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Transportation
How did they get here?




Visitor Travel Behavior

Oregon Zoo guests tend to drive, while Portland Japanese Garden, International Rose Test Garden, and Hoyt Arboretum have the lowest private automobile use.
This data supports the tourist travel behavior data, which shows tourists are more likely to use non-private automobiles to access the Park.

Travel Behavior by Destination M Private Automobile Transit Active Ride Service / Other
L 1%
Portland . . .
= Japanese Garden _ o 1% 18%
O
) Int’l Rose o
o)
P
o
o Hoyt Arboretum 21% 10% 10%
AN
= World F t
-
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Transportation Details

Although Oregon Zoo visitors have the highest percentage Passe nge rs pe r Ve h icle

of personal vehicle usage, they also have the highest average
number of individuals per vehicle.
Oregon Zoo 3.35
@ Portland Japanese Garden 2.84
a

@ Int’l Rose Test Garden 3 .03

c

o @ Hoyt Arboretum 2.52

]

S

' @ World Forestry Center 2.00

o

Q.

0

c

e

- Travel Behavior by Origin M Private Automobile Transit Active Ride Service / Other
Oregon &

2023 WASHINGTON PARK VISITOR SURVEY REPORT 19




Visitor Travel Behavior

Likelihood of Taking Transit to the Park

I didn't know I could take
public transportation

7%

o
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Travel Behavior by Group Type

"l Private Automobile Transit Active Ride Service / Other

2%

Groups with children
(1-17 years old)

2023 WASHINGTON PARK VISITOR SURVEY REPORT 20




Visitor Travel Behavior Within the Park

Did you or do you plan on using the free Washington Park How are you traveling between the multiple destinations?
shuttle to get around?
=1 Walking Car Share / Other
Private Automobile Bicycle
Explore Washington
Park Shuttle
Yes 13%
Car Share / Other l l Bicycle

Not Sure . 9%
EWP Shuttle

17%

o
=
=)
(3]
=
L
o
Q.
2]
<
(1]
e
-

Private Automobile
20%

The grand majority of visitors walked between attractions, largely precipitated by
the majority of multiple-attraction visitors being those who go between the gardens
(Portland Japanese Garden, International Rose Test Garden).

2023 WASHINGTON PARK VISITOR SURVEY REPORT 21







Visitor Travel Year Against Year

The use of private automobiles is down by 8 percentage points from 2022.
The decline of private automobile use is due to a combination of active, transit and rideshare.
Transit use is up by 5 percentage points from the previous year.

2014 2015 2016 2017 2018

829/
81% 77% 0 759 79%,
67% 67% 71%
? 63% goop
Private .
Transit
Auto
22% 21% 9209,
13% 16% 17% 12% 13%
7% 8%
-
2014 2017 2020 2023 2014 2017 2020 2023

Active

Ride Share
and Other
0,
5% 4o/ 8% 7% 8% goy, % 9% g0 8% 1% 4% 9% 8% 19% 7% 00, 3% 6% 2
2014 2017 2020 2023 2014 2017 2020 2023
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Park Trends

Washington Park Free Shuttle Ridership

93,314

52,239
46,271 45,560

I

2019 2020 2021 2022 2023

2023 WASHINGTON PARK VISITOR SURVEY REPORT 24




Visitor Experience

& Attitudes

How are we serving our visitors?
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Visitor Experience Access

| feel welcome here in Washington Park

Strongly Agree

Agree

Neither agree
nor disagree

Disagree

Strongly
Disagree

Prefer not
to answer

| see different kinds of people (race, ethnicity, sexual orientation,

23%

2%

0%

0%

0%

74%

gender identity, ability, religion/spirituality, nationality and
socioeconomic status) visiting Washington Park.

Strongly Agree

Agree

Neither agree
nor disagree

Disagree
Strongly
Disagree

Prefer not
to answer

55%

33%

8%

2%

1%

1%

Evaluate the statement: People of all backgrounds (race, ethnicity,
sexual orientation, gender identity, ability, religion/spirituality, nationality
and socioeconomic status) are treated with respect in Washington Park.

Strongly Agree

Agree

Neither agree
nor disagree

Disagree

Strongly
Disagree

Prefer not
to answer

Question 1

(1 feel welcome...):

26%
10%
0%
0%
1%
Strongly Agree / Agree
2022 2023

96% 97%

86% 88%

Question 2

(People of all

Backgrounds...):

62%

89% 88%

Question 3:

(1 see different
kinds
of people...)

2023 WASHINGTON PARK VISITOR SURVEY REPORT 26



Net Promoter Score (NPS)

Net Promoter is an industry standard calculation with an outcome of values -100 to +100 (200 point scale).
Both Washington Park scores show extremely high satisfaction per industry standards.

How likely are you to recommend WaShington Park to a friend?

Passives Promoters
(7-8) (9-10)
Detractors
(0-6)

NPS Rating "/ §

How likely are you to recommend the Free Shuttle to a friend?
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Passives Promoters
(7-8) (9-10)
Detractors
(0-6)

NPS Rating "/ §
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Visitor Service

There were a total of 43 ,1 66 visitor service interactions.
Of those, staff had 28 ,544 conversations with Park guests

on the following topics of conversation.

Parking
2% _[

Zoo / Portland
ch Japanese Garden /
Food / 2L Int’l Rose Test
Restrooms Garoden
1% 21%
Hoyt / Trails
6% Visitor Service
Conversation
Topics Free Shuttle/
TriMet
Map 15%

Distribution
26%
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Other
14%
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WASHINGTON PARK

ExploreWashingtonPark.org @explorewashingtonpark X @explorewapark n @explorewashingtonpark



